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Streaming's Effect on American Media Exports
Introduction

The Media and Entertainment (M&E) industry is
largest in the United States with a total value of
$660 Billion in 2020.
The global M&E industry is valued at
approximately $2 Trillion.
New technologies have allowed for the advent of
streaming services for music, television, film,
books, video games, and more.
Streaming services allow media exports to be easily
accessed by consumers domestically and abroad.
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Discussion

M&E exports from the U.S. play an important role
in the "soft power" aspect of foreign policy.
Of the top five (5) largest MVoD services, the top
three (3) are from the U.S. while the fourth and fifth
largest are from China.
U.S. companies have a larger international
outreach with a wide variety of options
available to consumers.
Chinese companies cater mainly to domestic
market and those in the chinese diaspora.
International streaming services have tried to break
into the Chinese market by making it policy to
create and distribute content that will be approved
by Chinese censors. The success of which varies.

Purpose & Aim

The global M&E industry employs over 11.6
million people worldwide.
The U.S. dominates the M&E industry and with it
strengthens its "soft power" in countries that
consume its M&E exports.
This research attempts to understand the role that
streaming services play into the future growth of the
M&E industry in terms of exports.

This world map clearly showcases the high
saturation of MVoD in North America and Europe
in contrast to its rapid growth in Asia and Oceania.

Conclusion & Future Research
Methodology

We researched the size and impact of the M&E
industry in the U.S. and abroad.
We utilized that research to narrow down the key
players in the Membership Video on Demand
(MVoD) and music streaming services.
Notably the top five (5); Netflix, Hulu,
Disney+, Tencent, and iQiYi.
We sought to showcase the effect that streaming
services has had on the global M&E industry.
Mainly U.S. and Chinese products, services,
and content in their respective markets.

This bar graph showcases the predicted growth of the global
M&E market with the added boost of streaming services.
It is worthy to note that the COVID-19 Pandemic had a slight
negative impact on M&E imports and exports for 2020 but
since then has increased.

A consolidation of M&E IPs and companies
occurred during the COVID-19 Pandemic which
favored streaming services.
The U.S. continues to hold onto its top position in
the M&E industry although rising Chinese
companies, notably Tencent and iQiYi, arr gaining
control of Asian markets.
Future research should be conducted on whether or
not abiding by the regulations of the Chinese
Communist Party would allow more M&E
companies from the U.S. into the market.
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